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Encompass
107 Paul Miller Building
Stillwater, OK 74078

Phone: 405-227-6414
Email: morgan.boswell@okstate.edu

April 24, 2013

Dear Mr. Larson,

Thank you for giving us the opportunity to prepare the following communication plan for NewView 
Oklahoma. We are excited to present you with our research findings and ideas for how to better reach your 
organization’s target audiences. 

For our campaign, we chose to expand on and play off of NewView’s slogan, “It’s not what you can see it’s 
what you can be.” Our overarching big idea, “Look what I can be!” reflects the enduring spirit of New View’s 
clientele. 

Because NewView must satisfy the needs of several diverse audiences, our team sought to implement 
specific strategies for reaching each of these groups of people. 

Throughout the semester, our team became quite attached to NewView and grew conscious of the effects 
that vision loss can have on an individual and his or her loved ones. We’ve seen the tremendous impact that 
NewView can have on the life of someone who is blind or visually impaired, and we want the organization 
to be able to continue to fulfill its mission of helping these individuals gain independence and contribute to 
society. 

Thank you for taking the time to answer our questions and provide assistance with our campaign. Again, we 
appreciate the opportunity to work with NewView and hope the following information can be of assistance 
to the organization.

Sincerely, 

______________________________________  _______________________________________
Morgan Boswell, Account Executive    Bridget Harkin, Editorial Director

______________________________________  _______________________________________
Sara Rudeen, Director of Strategy    Kellee Cooper, Digital Director

______________________________________  _______________________________________
Rachel Benbrook, Research Director    Becky Wheeler, Creative Director
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Look what I can be!
N e w V i e w  O k l a h o m a



  
 

Executive Summary 

Table of Contents

Communication Plan  

Problem Statement  

Target Audiences  

Primary Research  

SWOT Analysis   

Situation Analysis   

Timeline  

Appendix   

Budget    

  5 

  7 

  8

  10 

  11 

  14

  16

  23 

  26 

Works Cited    

  28 

  47



  
  

5

Executive Summary 
	 NewView	Oklahoma	is	an	Oklahoma	City	based	nonprofit	that	provides	employment	and	
personal	enrichment	activities	for	the	blind	and	visually	impaired.	NewView	seeks	to	become	the	
premier	organization	for	assisting	the	blind	and	visually	impaired	population.
	 Encompass	conducted	research	to	determine	NewView’s	position	in	its	market	and	areas	for	
improvement.		Surveys	were	distributed	to	patients	of	NewView’s	low	vision	clinic	to	better	understand	
how	they	learned	of	the	organization’s	existence.	Furthermore,	one-on-one	personal	interviews	were	
conducted	with	blind	and	visually	impaired	employees	of	NewView.		To	better	understand	NewView’s	
customers,	company,	competition,	collaborators	and	complementors,	secondary	research	was	also	
conducted.
	 Encompass	found	NewView’s	most	recognizable	target	market	is	that	of	blind	and	visually	
impaired	Oklahomans.	NewView	provides	an	employment	program,	rehabilitation	services	and	
community	outreach	activities	to	the	blind	and	visually	impaired	community,	as	well	as	quality	
products	and	services	to	the	government	and	private	sector.	NewView	is	an	AbilityOne	program;	
therefore,	its	sales	to	government	programs	are	protected.	NewView	has	a	distinct	place	in	the	state	
of	Oklahoma,	as	it	is	the	only	agency	to	provide	comprehensive	rehabilitation	services	to	blind	and	
visually	impaired	Oklahomans	of	all	ages.	
	 Encompass	selected	“Look	what	I	can	be!”	as	the	overarching	theme	of	the	campaign.	This	
personifies	the	positive	impact	NewView	has	on	its	clients,	while	complementing	the	organization’s	
new	slogan	“its	not	what	you	can	see	its	what	you	can	be.”	Similarly,	our	research	findings	showcased	
the	unique	niche	NewView	covers	in	the	community.		Although	NewView	produces	many	quality	
products,	the	organization	needs	more	publicity,	as	well	as	higher	brand	recognition	in	order	to	
effectively	market	its	products	to	the	private	sector.		
	 Our	communication	plan	identifies	six	target	audiences:	blind	and	visually	impaired	
Oklahomans,	optometrists	and	ophthalmologists	in	Oklahoma,	potential	donors,	families	of	blind	and	
visually	impaired	Oklahomans,	privately	owned	businesses	and	current	donors.	Encompass	chose	
to	form	personalized	strategies	and	tactics	for	each	target	audience	and	constructed	a	timeline	and	
budget	for	the	implementation	of	these	tactics.			
In	order	to	see	an	increase	in	the	number	of	blind	and	visually	impaired	Oklahomans	who	use	
NewView’s	services,	Encompass	chose	to	host	an	expo-style	event.	The	interactive	event	not	only	
promotes	NewView’s	services	but	also	recognizes	other	nonprofits	seeking	to	assist	this	audience.		
	 Our	research	concluded	many	of	NewView’s	blind	and	visually	impaired	clients	learn	about	
the	organization	through	optometrist	and	ophthalmologist	referrals.	Encompass’	communication	plan	
seeks	to	increase	the	number	of	eye	care	physicians	who	support	NewView	and	refer	their	patients	to	
the	organization.	
	 To	increase	awareness	of	NewView’s	fulfillment	of	its	mission	of	empowering	blind	and	visually	
impaired	individuals	to	Oklahomans	who	could	potentially	be	compelled	to	donate,	Encompass	chose	
to	utilize	print	and	digital	communications	strategies	to	develop	a	brand	identity	for	the	organization.
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Executive Summary 
	 To	continue	to	build	NewView’s	client	base,	Encompass	would	like	to	reach	families	of	blind	
and	visually	impaired	individuals	by	placing	promotional	materials	in	strategic	locations	in	order	
to		establish	top-of-mind	awareness.	By	doing	so,	NewView	can	better	serve	the	blind	and	visually	
impaired	community.	
	 In	order	to	increase	the	amount	of	NewView’s	products	sold	in	the	private	sector,	Encompass	
strives	to	expand	outreach	efforts	to	create	brand	equity	for	the	organization	as	well	as	credibility	for	
products	and	services	produced	by	the	blind	and	visually	impaired	employees	of	the	organization.	
	 Current	donors	are	an	essential	part	of	NewView’s	success	as	an	organization	as	they	continue	
to	sustain	the	mission	of	the	organization	through	financial	gifts.	Encompass’	communication	plan	
focuses	on	maintaining	positive	relationships	with	this	audience	through	strategic	stewardship	efforts.	
The	total	budget	for	the	campaign	is	$35,286.90.	Encompass	created	a	campaign	within	a	budget	that	
would	be	sustainable,	while	still	producing	quality,	long-term	results	for	NewView’s	communications	
programming.	The	one-year	campaign	begins	in	May	of	2013	and	ends	in	May	of	2014.	
	 Further	explanation	of	our	research	findings	and	communication	plan	can	be	found	throughout	
the	plan	book.	Encompass	is	passionate	about	NewView’s	mission	and	confident	that	the	ideas	
developed	can	effectively	help	increase	its	brand	awareness.



  
  

Problem Statement
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NewView Oklahoma, a nonprofit organization based out of Oklahoma City, is focused on enriching the 
lives of blind and visually impaired individuals through its employment program, rehabilitation services 
and community outreach. NewView seeks to become the exemplar organization for assisting blind and 
visually impaired Oklahomans.
 
In 2009, NewView Oklahoma changed its name from Oklahoma League for the Blind and implemented 
phase one of its rebranding efforts. However, NewView still struggles with brand awareness and 
recognition in its community. Once a higher level of familiarity with the organization is achieved, NewView 
can begin to expand the following areas: business with the private sector, its donor base, additional 
community activities, new clients for the rehabilitation program and increased opportunities for 
employment of blind and visually impaired Oklahomans.



  
  

Situation Analysis
Customer 
•	 NewView’s	most	recognizable	target	market	is	that	of	blind	and	visually	impaired	Oklahomans,	for		
	 which	New	View	provides	employment,	rehabilitation	programs	and	opportunities	to	become		 	
	 involved	in	the	community.
	
•	 NewView	affects	the	entire	community	by	offering	educational	seminars	that	educate	those	who		
	 wish	to	communicate	better	with	the	visually	impaired.
	
•	 The	U.S.	Forest	Service,	the	U.S.	Military	and	other	government	organizations	purchase	specific		 	
	 manufactured	goods	from	only	NewView.
	
•	 NewView’s	Low	Vision	Clinic	serves	patients	of	all	ages;	however,	the	elderly	are	frequent		 	
	 customers	due	to	the	clinic’s	treatment	of	age-related	eye	problems	such	as	cataracts	and	macular		
	 degeneration.
	
•	 NewView	also	serves	as	an	outlet	for	donors	who	wish	to	contribute	to	a	comprehensive	vision-	 	
	 loss	related	nonprofit.	
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Company 
•	 NewView	provides	products	and	services	to	people	who	suffer	from	blindness	or	vision		 	 	
	 impairments.

•	 NewView	is	a	private	nonprofit,	which	was	founded	in	1949	as	the	Oklahoma	League	for	the	Blind;		
	 the	nonprofit	became	NewView	Oklahoma	in	2009	after	a	name	change.

•	 The	nonprofit	provides	services	and	products	such	as	youth	programs,	employment,	community		
	 outreach,	social	activities,	resources,	training	and	everyday	assistance.

•	 NewView	is	the	only	agency	in	the	state	whose	mission	is	to	create	jobs	for	the	specific	population		
	 of	the	blind	and	visually	impaired.

•	 NewView	helps	hundreds	of	Oklahomans	annually;	there	are	about	50,000	blind	or	visually		 	
	 impaired	Oklahomans	who	NewView	seeks	to	help.



  
  

Situation Analysis
Competition 
•	 NewView	comes	into	competition	with	other	organizations	when	it	attempts	to	market	its	products		
	 to	the	private	sector.	

•	 Businesses	offering	similar	products	and	services	that	also	contain	philanthropic	components	are	a		
	 competitive	threat	to	NewView.

•	 Although	NewView’s	mission	is	unique,	other	nonprofits	such	as	the	Oklahoma	Department	of		
	 Rehabilitation	Services	offer	some	of	the	same	services	to	the	nearly	50,000	visually	impaired	or		
	 blind	Oklahomans.	DRS’s	Division	of	Visual	Services	offers	employment	and	helps	people	who		 	
	 are	visually	impaired	and	blind	become	more	independent.		

•	 Other	nonprofits	also	create	competition	for	potential	donors	in	Oklahoma.	 	 	
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Collaborators/Complementors 
•	 The	federal	initiative	AbilityOne	gives	nonprofit	agencies	such	as	NewView	Oklahoma	purchasing		
	 preference	for	their	services	and	products.	

•	 News	9	in	Oklahoma	City	makes	NewView’s	products	and	services	more	visible	to	the	local		 	
	 community.

•	 Optometrists	and	ophthalmologists	that	partner	with	the	program	provide	referrals	to	their		 	
	 patients.

Context 
•	 NewView’s	employment	program	relies	heavily	on	the	federal	government,	but	the	organization	is		
	 hoping	to	seek	out	more	business	opportunities	in	the	private	sector.

•	 The	rehabilitation	department	offers	computer	assistive	technology	training	that	educates	clients		
	 on	how	to	use	adaptive	computer	programs.

•	 NewView	is	Medicare	certified	and	accepts	private	insurance,	widening	its	potential	revenue		 	
	 stream.

•	 NewView	is	the	only	agency	in	the	state	to	provide	comprehension	vision	rehabilitation	services	to		
	 Oklahomans	of	all	ages.
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- Provides services to entire state of Oklahoma
- Existing network of referring optometrists and 
ophthalmologists
- Existing customers speak very highly of NewView, 
according to surveys and interviews 
- Only nonprofit in Oklahoma with its unique 
mission
- Addition of MetroLife transportation routes for 
NewView employees
- AbilityOne program protects purchasing 
preference with the U.S. government
- Only comprehensive low vision clinic in the state
- Positive news coverage from OWL camp and 
other community outreach programs
- Donors and employees are loyal to the 
organization
- Medicare certified and accepts private insurance

- Other organizations that sell similar products  also 
incorporate a social benefit
- Other nonprofits have similar missions
- Private sector may be hesitant to trust products 
made by NewView
- Other nonprofits serve broader audiences and 
could potentially be more pertinent to a donor’s life
- Budgetary restrictions
- Competition with other AbilityOne programs
- Lack of brand equity reduces the private sector’s 
willingness to do business with NewView

- Large population of visually impaired 
Oklahomans
- Aging population means increasing number of 
people with age-related eye issues
- Popularity of corporate social responsibility
- Possibility of additional business within the 
private sector
- Oklahomans’ tendency to donate to nonprofits
- Internship program spreads brand awareness to 
college-aged population
- NewView employees/clients are likely to refer 
other blind/low vision Oklahomans
- Implementation of additional children’s 
programming could create a larger emotional 
appeal to potential donors

- Lack of brand recognition
- Recent name change decreased brand equity
- Lack of credible advertising
- Mission is somewhat unclear to those unfamiliar 
with the organization
- Complexity of services
- Some services are more convenient for OKC 
residents 
- People don’t immediately associate the name with 
employment and other services offered
- Out-of-date/unreliable manufacturing equipment, 
according to personal interviews
- Website has some grammatical errors, lacks search 
bar and some links are “dead”
- Promotional materials are very text-heavy 
- Lack of business with the private sector

Strengths Weaknesses

ThreatsOpportun i t i es

SWOT Analysis



  
  

Primary Research

Survey Findings 
•	 Only	three	patients	were	willing	to	participate	in	the	survey.

•	 Each	patient	found	out	about	NewView	through	a	referral.	Two	were	referred	by	physicians,	and		
	 an	employer	referred	the	other.	

•	 Each	patient	strongly	agreed	they	were	satisfied	with	the	caliber	of	care	NewView	provided	to		 	
	 them.

•	 Patients	agreed	they	were	seeking	to	gain	independence	with	help	from	NewView.

•	 Patients	agreed	they	felt	discriminated	against	at	one	point	or	another	because	of	their		 	 	
	 visual	impairment.	
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Encompass	conducted	a	patient	survey	at	NewView’s	Low	Vision	Clinic	over	a	period	of	five	days.	The	
goal	of	the	survey	was	to	develop	an	understanding	of	how	clinic	patients	became	aware	of	the	services	
NewView	provides	and	how	satisfied	they	were	with	the	caliber	of	care	offered	to	them.	

•	 Our	campaign	should	include	a	plan	of	action	to	increase	awareness	of	NewView	among	
	 optometrists	and	ophthalmologists.

•	 Due	to	the	importance	of	referrals	for	NewView’s	continued	growth,	an	incentive	program	for	
	 patients	who	refer	their	blind	and	visually	impaired	peers	could	be	successful.

•	 Satisfied	clinic	patients,	such	as	those	surveyed,	would	make	great	candidates	for	testimonial-	 	
	 based	feature	stories	to	be	pitched	to	local	news	outlets.		

Survey Implications



  
  

Primary Research
In addition to the clinic survey, Encompass conducted three personal interviews with blind and visually 
impaired NewView employees. This research was aimed at qualitatively evaluating the benefits these           
individuals received from NewView. 

Interview Findings 
• Each interviewee was heavily dependent on another individual for transportation to and from   
 work.

• Two of our interviewees worked in manufacturing jobs and one was an accountant.

• NewView has presented opportunities for these individuals to showcase their capabilities in the   
 workplace.

• The interviewees’ perception of NewView and the impact it has had on each of their lives is 
 tremendously positive.

• Each blind or visually impaired individual will have different needs based on when they developed  
 their vision impairment and what caused their impairment, among other factors. 

• The interviewees agreed their lives were significantly enriched through NewView’s 
 community outreach programming. 
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Interview Implications
• Employment through NewView can provide a blind or visually impaired individual with personal   
 satisfaction and a heightened sense of self worth.

• NewView needs to evaluate each employee individually to determine the best-fitting job 
 modification tools for him or her.

• NewView has enormous potential to have a great impact on the blind and visually impaired 
 population of Oklahoma, if it can establish brand recognition within the community. Therefore,   
 brand recognition should be the cornerstone of our campaign. 
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Primary Research



  
  

Target Audiences
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1: Blind and Visually Impaired Oklahomans:
Because NewView is located in Oklahoma City, the majority of individuals who seek out its services 
are from the state of Oklahoma; furthermore, a significant percentage resides in the OKC metro area. 
Oklahomans of all ages, incomes and races are affected by vision loss, therefore NewView serves a diverse 
demographic. Additionally, NewView seeks to provide assistance to individuals with all degrees of vision 
impairment. We’ve found that some of these people recently acquired their visual disability, while some 
have been affected since birth. Through our qualitative research, we found that this audience exhibits a 
strong desire to contribute to society. 

2: Optometrists and Ophthalmologists in Oklahoma:
Many of NewView’s patients learn of the organization’s services through a referral from their regular 
optometrist or opthalmologist. This practice establishes credibility and ensures that an individual’s first 
impression of NewView will be a favorable one, because they learned of the organization from a trusted 
opinion leader on the subject of vision care. Optometrists and opthalmologists are important to target, 
as they could be the first source of information a blind or visually impaired Oklahoman turns to for advice 
and guidance. 

3: Potential Donors:
Recent research regarding the demographics of those who donate to nonprofits shows that females 
between the ages of 45 to 64 with children are the most likely to donate. However, our communication 
plan seeks to reach all potential donors within the state of Oklahoma, not just those who fit the previous 
description. We also feel it is important to target businesses that are interested in fufilling corporate social 
responsibility as potential donors. 
 



  
  

Target Audiences
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4: Families of Blind and Visually Impaired Oklahomans:
Those directly affected with vision loss often must rely on their loved ones for care and support. Because 
of this tendency, it is important for NewView to serve as a resource for not only blind and visually 
impaired Oklahomans, but their family members as well. Our communication plan seeks to gain top-of-
mind awareness among members of this audience. 

5: Privately Owned Businesses:
Because of NewView Oklahoma’s desire to expand its business within the private sector, Encompass’ 
communication plan seeks to provide strategies to better familiarize this audience with the organization. 
We feel it is important to specifically target businesses that frequently purchase chock blocks, fire hoses, 
shower curtains and other products produced by NewView’s blind and visually impaired employees. As a 
result of the growing trend of corporate social responsibility, our tactics focus on bringing awareness of 
NewView’s unique mission to local businesses.

6. Current Donors:
Individuals who currently donate to NewView or have donated to the organization in the past are 
important to target as they continue to sustain the mission of the organization through financial gifts. By 
employing consistent stewardship, NewView can continue to maintain a positive relationship with this 
audience. Additionally, good stewardship can encourage one-time donors to continue to support NewView 
financially. 



  
  

Communication Plan
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Goal
To increase total brand awareness and recognition to each of the audiences that NewView Oklahoma af-
fects.

“Look what I can be!” 

In 2009, NewView Oklahoma adopted a new slogan, “It’s not what you can see it’s what you can be.” 
Encompass’ campaign embodies this message by focusing on reaching each of the organization’s target 
audiences. “Look what I can be” personifies NewView’s mission while introducing an element of fun 
and edginess into the organization’s communication efforts. Although we sought to create new ideas for 
NewView, we also wanted to make sure that we didn’t branch too far from the organization’s new brand.

Big Idea



  
  

Communication Plan
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Blind and Visually Impaired Oklahomans:
Objective: To increase the number of blind and visually impaired NewView clients by 10 percent by May 
1, 2014. 

Strategy: Host an interactive event on Oct. 26, 2013, for all ages of blind and visually impaired 
Oklahomans. This event will be set up similarly to an expo in that participating organizations will have 
booth space to promote their mission and potentially provide a game, storytime or other type of 
participatory involvement. We plan to invite other nonprofits which also serve to benefit this population. 
The event will inform participants of NewView’s programming such as employment, community outreach 
and rehabilitation. See specific tactics for this event below. 

 Tactic 1: Prepare informational materials such as fliers and brochures to distribute to attendees.   
 These print materials will engage participants while informing them of the various programs   
 offered by NewView. Through utilizing graphic design strategies and keeping themes consistent, we  
 will develop a brand identity among attendees. The brochure will feature a “Connect With Us” tab  
 that will allow NewView to quickly gain information on people’s motivations for attending. 
  Timeframe: Sept. 1 - Oct. 26
  Cost: $1,970.00
  See Appendix A for informational flier for interactive event. 
  See Appendix B for brochure.
  
 Tactic 2: Hire an expert in the field of a specific type of vision loss to speak to the attendees on his
  or her area of expertise. By doing so, we can aim to increase the number of event attendees and  
 provide a special incentive for participants interested in learning more about vision loss and   
 gaining independence through the help of organizations such as NewView.
  Timeframe: May 5 - Oct. 26  
  Cost: $12,000.00

 Tactic 3: Provide an opportunity for attendees to reconnect with one another by utilizing a tab on 
 NewView’s website, which will list contact information of those who attended. The website tab   
 will encourage further networking among those who attend the interactive event, therefore   
 encouraging the building of a community in partnership with NewView Oklahoma. 
  Timeframe: Oct. 28, website tab goes live
  Cost: $0.00
  See Appendix C for reconnection tab to be placed on NewView’s website.

Evaluation: Acquire data on the number of current blind and visually impaired NewView clients in May of 
2013. In May of 2014, acquire the same data and evaluate the percentage of growth.



  
  

Objective: To have an effect on the acceptance of NewView as a premier nonprofit benefiting blind and 
visually impaired Oklahomans among 30 percent of the optometry community within 6 months. 
 
Strategy: Provide information to persuade Oklahoma optometrists and ophthalmologists that NewView is 
a valuable organization. Through this effort, we hope to bring NewView to the forefront of an optometrist 
or ophthalmologist’s mind when referring visually impaired or blind patients who could benefit from the 
types of services offered by NewView.

 Tactic 1: Disseminate an informational kit containing an informational handout, a document   
 listing NewView’s mission and vision and a letter from NewView’s CEO, Lauren Branch. This kit will 
 bring awareness of NewView to these physicians who frequently provide recommendations on   
 resources to their blind and visually impaired patients. These kits will be sent to optometrists and  
 ophthalmologists who have yet to refer patients to NewView.
  Timeframe: July 1 - July 15
  Cost: $1,022.50
  See Appendix D for mission and vision statements document.
  See Appendix E for NewView informational handout. 
  See Appendix F for letter from NewView’s CEO to optometrists and ophthalmologists.

 Tactic 2: Telephone each optometrist and ophthalmologist who was sent a kit to follow up. Confirm 
 receipt of the kit and provide an opportunity to answer questions. By doing so, NewView can   
 begin to establish relationships with targeted optometrists or ophthalmologists who were sent   
 informational materials in the mail. 
  Timeframe: July 22
  Cost: $0.00
  See Appendix G for phone script for kit follow-up.

 Tactic 3: Pitch a feature story to an optometry industry journal such as the Journal of American   
 Optometric Association highlighting NewView’s standard of patient care. This will raise national  
 awareness of NewView and its unique mission while also establishing credibility for the    
 organization among professionals in the field of eye care. 
  Timeframe: June 1
  Cost: $0.00
  See Appendix H for pitch letter to JAOA.

Evaluation: Research the number of optometrists and ophthalmologists in Oklahoma. Inquire with 
NewView to see how many of these have referred patients to the organization. After 6 months, reevaluate 
the number of optometrists and ophthalmologists referring to determine percentage of growth.
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Optometrists and Ophthalmologists in Oklahoma:

Communication Plan 



  
  

Objective: To increase the awareness of services offered by NewView Oklahoma to those indirectly 
affected by vision loss by 25 percent within six months. 

Strategy: Develop a brand identity for NewView Oklahoma within the targeted demographic. By doing so, 
we will aim to raise awareness of the organization as a whole.

 Tactic 1: Utilize “Look what I can be!” promotional video to inform Oklahomans of the  
 spectrum of NewView’s services. Post a link to the video on Twitter and Facebook, and then  
 encourage Oklahoma news outlets to retweet and share the link. By creating a visually appealing  
 and emotionally riveting video, we hope to reach a large number of Oklahomans who could   
 potentially become donors for NewView. 
  Timeframe: May 1 - Aug. 31
  Cost: $1,300.00
  See Appendix I for production requests and guidelines for videographer.

 Tactic 2: Pitch one or more feature stories to The Oklahoman, The Tulsa World and Oklahoma 
 Today magazine as well as other regional newspapers. Feature stories will highlight a single client 
 of New View and provide an emotional anecdote of how the organization has benefited his or her 
 life. We feel that by utilizing earned media instead of simply placing a NewView ad in one or more  
 of these news outlets will establish credibility for the organization while also saving money. 
  Timeframe: May 7 & June 3
  Cost: $0.00
  See Appendix J for pitch letter to Oklahoma news outlets.

 Tactic 3: Utilize Facebook advertising to target Oklahomans who have “liked” other nonprofits. Ad 
 will consist of a brief description of NewView and provide a link to the organization’s own Facebook 
 page. By advertising for NewView on Facebook, we aim to target Oklahomans with a social   
 conscience who might also share information regarding the organization to their “friends.”
  Timeframe: May 14 - July 20
  Cost: $700.00
  See Appendix K for Facebook advertisement.

Evaluation: Determine the number of existing NewView donors using the organization’s records. After 6 
months, recheck the number of donors to see if a 25 percent increase has been achieved. 

Potential Donors:
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Communication Plan 



  
  Families of Blind and Visually Impaired Oklahomans:

Objective: To increase the awareness of NewView’s mission to the families of blind and visually   
 impaired Oklahomans by 20 percent within 6 months. 

Strategy: Establish top-of-mind recognition among those who have a family member who is blind 
or visually impaired. By doing so, family members of blind and visually impaired Oklahomans will be 
encouraged to seek NewView’s assistance as their primary source for information and guidance for any 
type of vision loss. 

 Tactic 1: Utilize search engine optimization to direct internet researchers seeking information   
 about care and programming for blind and visually impaired individuals to NewView’s website.   
 Through the use of Google search engine optimization over a period of six months, we aim to   
 increase awareness of the organization to those specifically searching for information regarding   
 care and programming for the blind and visually impaired. 
  Timeframe: May 3 - Oct. 3
  Cost: $9,000.00

 Tactic 2: Place electronic promotional materials in optometrist’s and ophthalmologist’s offices. 
 Target offices that specifically use PowerPoint presentations on loop in their waiting rooms and 
 encourage these physicians to include one or more slides about NewView. Power point slides will  
 include ways to contact NewView, as well as information on employment, the Low Vision Clinic and  
 children and youth programs. By placing this information in a reliable place such as an eye care   
 physician’s office , we believe that credibility of the organization will be established. 
  Timeframe: May 30 - July 17
  Cost: $200.00
  See Appendix L for PowerPoint slides to be placed in optometrists’ offices. 

 Tactic 3: Disseminate an e-blast via email to the parents of students of Oklahoma City Public   
 Schools. This will be done through school administrators that have access to parents’ contact  
 information. The e-blast will describe OWL Camp as well as other relevant services offered by  
 NewView. Although not every parent who recieves the e-blast will necessarily have a child who 
 suffers from vision loss, our goal is to have the information spread through word-of-mouth. 
  Timeframe: Sept. 17 - Oct. 6
  Cost: $200.00
  See Appendix M for e-blast to be sent to the parents of OKCPS children.

Evaluation: Use Google Analytics to determine the number of daily website hits in May of 2013. 
Reevaluate after 6 months to see if a 20 percent increase has been achieved. By doing so, we can infer the 
number of family members of blind and visually impaired Oklahomans that have sought out NewView as 
an option for services and treatment.
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  Privately Owned Businesses: 

Objective: To increase the awareness of NewView’s manufacturing abilities to those with buying power 
by 20 percent within 6 months. 

Strategy: Create brand recognition among those responsible for the purchasing of manufactured 
goods like those produced by NewView. 

 Tactic 1: Distribute plaques recognizing a business’ partnership with NewView. By doing so, other 
 businesses may be inclined to inquire about purchasing products and services from NewView. This  
 mirrors our efforts to target those interested in fulfilling corporate social responsibility. 
  Timeframe: July 20 - Aug. 8 
  Cost: $1,500.00
  See Appendix N for business partnership recognition plaque.

 Tactic 2: Target businesses to send a mailing detailing NewView’s product line. Provide contact 
 information of NewView’s business manager in case the business would like to inquire about 
 purchasing from NewView. This mailing will provide detailed information on and images of shower  
 curtains, hoses and other products produced by NewView’s blind and visually impaired employees. 
  Timeframe: May 14 - July 5
  Cost: $687.50
  See Appendix O for design instructions and requests for the business mailing.
 
 Tactic 3: Run a half-page advertisement in one or more trade journals. Highlight a specific product  
 made by NewView. The half-page ad shows readers an image of a work environment that focuses  
 on providing independence through employment to those who have vision impairments or   
 blindness. 
  Timeframe: May 14 - Aug. 20
  Cost: $1,845.00
  See Appendix P for half-page manufacturing advertisement.

Evaluation: In May of 2013, begin to internally track the total number of inquires from businesses 
interested in purchasing NewView’s products and services for the month. In the month of November, track 
the number of inquiries again to determine if a 20 percentage increase in the number of inquiries has 
been achieved.
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  Current Donors:

Objective: To increase the amount given by existing donors by 10 percent by May 1, 2014. 

Strategy: Employ stewardship tactics to increase positive feelings about the organization among NewView 
donors. 

 Tactic 1: Provide hand-written thank you notes from NewView’s CEO, Lauren Branch, following 
 each donation from an individual or corporation. If possible, provide specific information on what 
 the donation will be used for. The hand-written thank you notes will help further NewView’s   
 stewardship efforts. 
  Timeframe: May 31, 2013 - May 31, 2014
  Cost: $1,259.00
  See Appendix Q for thank you note template and design.

 Tactic 2: Develop a quarterly e-newsletter to be delivered to past donors via email. Newsletter will 
 consist of monthly happenings, organizational updates and feature stories about NewView clients.  
 The newsletter help keep donors updated and engaged in NewView’s activities. 
  Timeframe: June 15, 2013 - April 1, 2014
  Cost: $0.00
  See Appendix R for e-newsletter template and sample.  

 Tactic 3: Distribute a holiday card to NewView donors at the beginning of December. Thank donors  
 for their gifts and encourage additional end-of-year donations. By implementing this additional   
 push of stewardship during a time when people often seek outlets for additional tax write-offs, we  
 feel that NewView can further increase its donations during a time that is so heavily rooted in the  
 spirt of giving. 
    Timeframe: Dec. 1
  Cost: $295.00
  See Appendix S for holiday card.  

Evaluation: Determine the total amount given by NewView donors from May 1, 2012 to May 1, 2013. 
Track the donations of the same group during the following 12 months to determine if a 10 percent 
increase in the dollar amount of donations has been achieved.
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Timeline

2013
May 

May 1: Hire videographer for promotional video
May 3: Invest in Google search engine optimization for a period of six months 
May 5: Begin searching for speaker for interactive, expo-style event 
May 7: Pitch feature story #1 to Oklahoma news outlets 
May 10: Research and compile a list of optometrists and ophthalmologists in the OKC area that utilize   
   electronic promotional and informational material
May 14: Hire a designer to create a half-page advertisement, Facebook advertisement, picture-heavy business  
   mailing and half-page manufacturing advertisement for trade journal 
May 21: Facebook advertisements go live and run for a duration of 60 days
May 30: Create promotional slides to be placed in the offices of targeted optometrists and ophthalmologists
May 31: Send handwritten thank you notes from Lauren Branch to that month’s donors 

Pitch Feature 
Stories
Invest in Google 
Search engine
Facebook Ads go 
live
Send Donors 
thank you notes
Run half-page 
ads
Complie and 
mail kits
Begin inviting 
guest to event
Finalize quarterly 
e-newsletters

Hold Event
Follow up with 
businesses 
Disseminate 
newsletter
Send annual holi-
day card w/years 
achievments
Print & complie 
materials
Promotional 
video goes live

May MayAprilMarchFebruaryJanuaryDecemberNovemberOctoberSeptemberAugustJulyJune

May 7 June 3

May 3 through November 3

May 21-July 20

Jan. 31Dec. 31Nov. 30Oct. 31Sept. 30Aug. 31June 30May 31 April 30 May 31Mar. 31Feb 28July 31

June 1 & 20

July 15

Aug. 20 & 28

Sept. 15

Oct. 26

Dec. 15

Nov. 3

Oct. 1 Jan. 1

Mar. 15

April 1

Dec. 1

July 15 Sept. 1 Oct. 1

June 5
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Timeline
June 

June 1: Pitch feature story to optometric industry journal 
June 3: Pitch feature story #2 to Oklahoma news outlets 
June 5: Promotional video goes live; begin sharing on social media outlets 
June 10: Begin requesting to place NewView promotional slides in the offices of targeted optometrists and   
    ophthalmologists; distribute PDF’s of slides as requested 
June 15: All drafts due for July e-newsletter; edit and finalize  
June 20: Run half-page manufacturing advertisement in a trade journal 
June 24: Compile a list of businesses that could utilize NewView’s products and services 
June 30: Send handwritten thank you notes from Lauren Branch to that month’s donors

July 

July 1: Begin creating informational handout and document detailing mission and vision to be placed in    
             optometrists’ and ophthalmologists’ kits
July 1: Disseminate quarterly July e-newsletter via email
July 5: Distribute picture-heavy business mailing to targeted businesses 
July 10: Deadline for Lauren’s letter; place in optometrists’ and ophthalmologists’ kits
July 15: Print all materials and compile kits; mail
July 17: Follow up with targeted optometrists and ophthalmologists who expressed interest in adding NewView          
  promotional slides to their existing waiting room presentation
July 22: Telephone optometrists and ophthalmologists to follow up on the reciept of their informational kits
July 31: Secure speaker for interactive event; send contract
July 31: Send handwritten thank you notes from Lauren Branch to that month’s donors
 
August 

August 6: Book venue for interactive event 
August 8: Distribute plaques to businesses (such as Tinker Air Force Base) that purchase products and services 
      from NewView 
August 20: Invite other nonprofits to participate in interactive event 
August 28: Begin inviting potential attendees to interactive event
August 30: Send handwritten thank you notes from Lauren Branch to that month’s donors

September

September 1: Compile brochures and fliers for interactive event
September 15: All drafts due for October e-newsletter; edit and finalize  
September 17: Distribute information to administrators of OKC public schools describing NewView and its goal   
   of targeting children who could benefit from its services; ask for parents’ email addresses
September 31: Send handwritten thank you notes from Lauren Branch to that month’s donors



  
  

25

Timeline 
October

October 1: Print brochures and fliers for interactive event 
October 1: Disseminate quarterly October e-newsletter via email
October 6: Email e-blast to parents of Oklahoma City Public Schools children
October 26: Interactive expo-style event takes place
October 28: Reconnection tab on NewView website goes live
October 30: Send handwritten thank you notes from Lauren Branch to that month’s donors

November

November 3: Follow up with businesses who have yet to contact NewView about utilizing its products and  
            services; check to see that they received mailing  
November 31: Send handwritten thank you notes from Lauren Branch to that month’s donors

December 

December 1: Distribute annual holiday card, which serves as a “last call” for 2013 donations 
December 15: All drafts due for January e-newsletter; edit and finalize  
December 30: Send handwritten thank you notes from Lauren Branch to that month’s donors

2014
January

January 1: Disseminate quarterly January e-newsletter via email
January 31: Send handwritten thank you notes from Lauren Branch to that month’s donors

February

February 30: Send handwritten thank you notes from Lauren Branch to that month’s donors

March

March 15: All drafts due for April e-newsletter; edit and finalize  
March 31: Send handwritten thank you notes from Lauren Branch to that month’s donors

April 

April 1: Disseminate quarterly April e-newsletter via email
April 30: Send handwritten thank you notes from Lauren Branch to that month’s donors

May

May 31: Send handwritten thank you notes from Lauren Branch to that month’s donors
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Budget 

Two-sided color brochure  (1,000 at $1.49 per copy)                                                          
One-sided black and white fliers (2,000 at  $.14 per copy)                                                                  
Motivational speaker                                                                                                                   
Design cost of flier and brochure ($50 per hour)                      
Total cost for blind and visually impaired Oklahomans:                            

Print material for informational kit                                                                                             
Postage for mailing kits ($1.12 per postage)                                                                                           
Design cost for informational kit ($50 per hour)                           
Total cost for target audience 2                       

Promotional video (production cost)                                                                                                     
Facebook advertisement for 60 days (cost per click)                                                                              
Design cost of Facebook advertisement ($50 per hour)                                             
Total cost for target audience 3                                               

Blind and Visually Impaired Oklahomans: 

Optometrists and Ophthalmologists in Oklahoma:

Potential Donors:

Google search engine optimization                                                                                                                      
Design cost of electronic promotional materials ($50 per hour)                  
Design cost of OKCPS parents’ e-blast ($50 per hour)                 
Total cost for target audience 4                                         

Families of Blind and Visually Impaired Oklahomans:

                                               
         $1,490.00 
             $280.00         

             $12,000.00
             $200.00     

$13,970.00

    $442.50
               $280.00                                            

$300.00
      $1,022.50        

 $1,300.00
                        $600.00

                     $100.00
                     $2,000.00

$9,000.00
       $200.00

 $200.00
      $9,400.00
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Budget 

Recognition plaques ($.10 per letter; $60 total per plaque; 25 plaques)                                                        
Two-sided color product information sheet ($1.49 per page)                                                    
Postage for letter ($.46 per letter)                                                                  
Half-page advertisement placement in trade journal                                        
Design cost of product information sheet ($50 per hour)                        
Design cost of trade journal advertisement ($50 per hour)                    
Total cost for target audience 5                        

Customized letterpress “thank you” notes ($7.99 per pack; 100 packs)                           
Postage for thank you notes ($.46 per stamp)
Existing donor holiday cards (100 at $2.49 each; tinyprints.com)                         
Postage for holiday cards ($.46 per stamp)                   
Design cost of e-newsletter banner and layout ($50 per hour)                            
Total cost for target audience 6                                  

Subtotal:                    

Contingency:                      

Total:                   

Privately Owned Businesses: 

Current Donors:

                                                            
                      $1,500.00

                                      $372.50
      $115.00 

                               $1,545.00
                 $200.00
            $300.00
          $4,032.50

                          $799.00
              $460.00           

$249.00
      $46.00
                     $100.00 
              $1,654.00

     
         $32,079.00
           
         $3,207.90

     $35,286.90



  
  Informational flier for interactive event
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Appendix A: 

The low vision clinic 
occupational therapy 

services will assist 
you in maximizing your 
remaining vision and 

provide training 
specific to your daily 
needs and activities 

Provides specialized 
vision rehabilitation 

services for the blind 
and visually impaired, 
touching the lives of 
hundreds of people 

each year  

A certified vision 
rehabilitation specialist 

team offers full-time 
training, education and 

support for people 
living with vision loss 

newvi  w
o k l a h o m a

IT’S NOT WHAT YOU CAN SEE IT’S WHAT YOU CAN BE



  
  Brochure 
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  Mission and vision statements:
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Appendix D:

EMPOWERING 
Oklahoma’s blind and 

visually impaired citizens and 
contributing to 

Oklahoma’s economy through 
manufacturing and business 

service

Helping hundreds of blind and 
visually impaired 
Oklahomans live 
effectively and 

INDEPENDENTLY  
every year through 
rehabilitation services

Through employment opportunities, rehabilitation, 
community outreach, youth programs and social activities, 
network of resources, training, friendship and everyday 

assistance in nearly every aspect of life, We 
STRIVE TO GIVE so much MORE than a helping 
hand – but to give everyone who walks through 
our doors the OPPORTUNITY to live with the 

independence so many fear they have lost
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Appendix E:

Why  should  you  refer  your  

patients  to  NewView  Oklahoma?

“Employment	  through	  NewView	  has	  given	  me	  a	  higher	  sense	  of	  worthiness	  as	  a	  

person.”

	  -‐	  visually	  impaired	  Oklahoman

NewView’s	  Low	  Vision	  Clinic	  provides	  hope	  and	  independence

vision	  impairment	  cannot	  be	  corrected	  with	  glasses,	  contact	  lenses,	  medicine	  or	  

surgery.	  

NewView	  is	  the	  only	  private	  agency	  in	  the	  state	  that	  provides	  specialized	  vision	  

NewView	  Oklahoma	  is	  the	  leading	  employer	  of	  the	  blind	  and	  visually	  impaired	  in	  

Oklahoma,	  providing	  more	  than	  100	  jobs	  through	  in-‐house	  manufacturing	  and	  a	  

growing	  number	  of	  service	  contracts	  with	  major	  employers	  at	  the	  local,	  state	  and	  

federal	  levels.

NewView:

501  N.  Douglas  Ave.  Oklahoma  City,  OK  73106  

Phone:  405.232.4644  Fax:  405.236.5438  Email:  swright@newviewoklahoma.org



  
  
Letter to Optometrists and 
ophthalmologists from CEO
:
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Appendix F:

n e w v i   w
o k l a h o m a501 N. Douglas Ave., 

Oklahoma City 
405.232.4644 newviewoklahoma.org

Dear (insert name),
 
 Thank your for your commitment to providing quality medical care to blind and visually impaired 
Oklahomans. As the CEO of NewView Oklahoma, I have personally seen the impact a dedicated physician can 
make in the lives of their patients. 

 At NewView Oklahoma, we are dedicated to enriching the lives of your patients after they leave your 
office. NewView employs many blind and visually impaired Oklahomans while providing quality products to 
many industries in the government and private sectors. 
 
 In addition to our employment opportunities, we provide personal enrichment activities for our 
clients. A NewView client once told us that NewView made him feel like an important part of society again. 
We strive to give that sense of accomplishment to every client that comes to NewView.  

 In order to continue reaching the blind and visually impaired in Oklahoma, we need your help. Please 
consider letting your patients know about our services. We believe we share the same mission of improving 
quality of life for all Oklahomans. 
 
 We look forward to continuing to grow our partnership with you in the future. Our desire is to engage 
in collaborative efforts with other organizations. Together we can make our state a better place for the blind 
and visually impaired. 

Sincerely, 

Lauren Branch 
CEO NewView Oklahoma 



  
  Phone script for kit follow-up:
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Appendix G:

	 Good	afternoon/evening!	This	is	(insert	your	name)	calling	on	behalf	of	NewView	Oklahoma.	
NewView	is	a	nonprofit	located	in	Oklahoma	City,	Oklahoma	and	our	mission	is	to	provide	
employment	and	personal	enrichment	opportunities	to	blind	and	visually	impaired	Oklahomans.	
We	were	wondering	if	you	had	received	your	informational	kit	in	the	mail?	

If	yes-	Wonderful!	What	were	your	thoughts	on	the	materials?

If	no-	Thank	you	so	much	for	letting	us	know!	We	are	sorry	you	did	not	receive	them,	and	we	will	
ensure	that	this	is	taken	care	of	immediately.	

Do	you	have	any	further	questions	about	the	materials?	

Thank	you	so	much	for	your	feedback!	We	look	forward	to	continuing	to	work	with	you	and	your	
office	as	we	continue	to	improve	quality	of	life	for	the	blind	and	visually	impaired	in	Oklahoma!	We	
hope	you	will	refer	your	patients	to	our	services	in	the	future!	



  
  Pitch letter to JAOA:
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Appendix H:

n e w v i   w
o k l a h o m a501 N. Douglas Ave., 

Oklahoma City 
405.232.4644 newviewoklahoma.org

Pitch Letter to Traci Peppers

Journal of American Optometric Association

Email to: t.peppers@elsevier.com

April 10, 2013

Dear Journal of American Optometric Association,

As a magazine, we are confident that you are aware of the challenges those with vision impairment face on 
a daily basis. NewView Oklahoma is a nonprofit organization in Oklahoma City, Okla. that is dedicated to 
providing employment opportunities to people with vision impairment. 

NewView is providing employment opportunities to those with low vision, as well as providing quality products 
and services for government programs and the private sector. They seek to enrich the lives of clients by 
providing quality professional experiences as well as personal enrichment activities. 

The nonprofit seeks to help its clients establish a sense of independence and self-reliance. One of NewView’s 
clients spoke about how he felt NewView was the reason he “felt like a meaningful part of society again.” 

Many ophthalmologists desire to help their patients thrive in society, but find it difficult to provide them with 
resources to do so after they leave the doctor’s office. NewView wants to collaborate with physicians to help 
ensure that their patients can improve their quality of life. 

Many of the feature stories in your journal often showcase different aspects of patient care, and we feel 
NewView’s mission would be a relevant topic to your readership. As a journal that is devoted to improving the 
quality of life for visually impaired Americans we are confident you will find NewView and their work inspiring.  



  
  Production requests
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Appendix I:

n e w v i   w
o k l a h o m a501 N. Douglas Ave., 

Oklahoma City 
405.232.4644 newviewoklahoma.org

Video Content: “Look Who I Can Be” Video Stipulations:
 
 -Action shots of people associated with NewView performing tasks/hobbies. Ex., those affiliated    
 with the rowing program.
 -NewView facts and figures from the attached secondary and primary research.
 -Action/descriptive shots; the video should not rely on any text heavy frames.
 -Keep soundbites to a minimum, unless they originate from important interviews with NewView     
 clients and employees. 
 

NewView Oklahoma Employees and Phone Numbers

The following five people have rendered employment services from NewView Oklahoma; some, such as 
Christian Gorshing, are involved in NewView outreach programming, too.

1. Christian Gorshing: 405-229-7837
2. Larry Troxell: 405-620-1039
3. Adam Higby: 405-595-9244
4. Jerome Washington: 405-204-6657
5. Juanita Condulle: 405-891-7397

n e w v i   w
o k l a h o m a501 N. Douglas Ave., 

Oklahoma City 
405.232.4644 newviewoklahoma.org

For Production Company: “Look Who I Can Be” Video

We would like to hire you to shoot and produce a 5-8 minute video to promote NewView Oklahoma and its 
services. The short video should have the qualities of a viral video, and we would like to create something 
different from NewView’s current videos. We want the video to primarily be educational, and secondarily 
entertaining and visually appealing. We would like to give your team the opportunity to exercise its creative 
freedom to produce something edgy and new. However, we do have a few requests. 

Similarly, the following four NewView YouTube videos had the most views:
1. http://www.youtube.com/watch?v=LT103lgDhgg
2. http://www.youtube.com/watch?v=1xAQEgjJ0Is
3. http://www.youtube.com/watch?v=LG__ozEnMn8
4. https://www.facebook.com/photo.php?v=360893642374&set=vb.182250909567&type=3&theater

Additionally, we would like the filming to include action shots and descriptive screen shots. We would like the 
video to be geared toward the following target audience:

 Potential Donors: 
 
 Ages 45-64, typically female, with children 
 Donate frequently; interested in donating to medical nonprofits 
 Family oriented, socially responsible, interested in volunteering 

  *It’s important to note the video should be appealing to anyone who could potentially donate,   
    however, this is our original target audience. 

  Objective: To increase the awareness of services offered by NewView Oklahoma to those    
 indirectly affected by vision loss by 25 percent within six months. 

  Strategy: Develop a brand identity for NewView Oklahoma within the targeted      
 demographic. By doing so, we will aim to raise awareness of the organization as a whole by    
 20 percent within three months.  

  Tactic 1: Utilize “more than meets the eye” promotional video to inform Oklahomans     
 of the spectrum of NewView’s services. Post a link to the video on Twitter and      
 Facebook, and then encourage Oklahoma news outlets to retweet and share the link. 
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Appendix J:

n e w v i   w
o k l a h o m a501 N. Douglas Ave., 

Oklahoma City 
405.232.4644 newviewoklahoma.org

Pitch Letter to: (insert Oklahoma newspaper)

April 10, 2013

Dear  (insert name),

As a newspaper that seeks to improve the quality of life for all Oklahoman’s we are certain that you will 
be interested to hear about NewView Oklahoma and their mission. NewView Oklahoma is a nonprofit 
organization in Oklahoma City, Okla., that is dedicated to providing employment opportunities to the blind and 
visually impaired.

NewView is committed to providing quality products to consumers, and personal enrichment and employment 
opportunities to clients. The organization contains many opportunities for clients, and NewView desires to 
grow its presence in Oklahoma. 

Those who are blind or visually impaired face many challenges on a daily basis. Sadly, many talented workers 
are denied access to jobs they are qualified for due to their vision impairment. At NewView Oklahoma, we 
provide our clients with the ability to reach their full potential. 

Many who have worked for NewView have forever been changed by their experience with the organization. 

“I felt like I was a meaningful part of society again,” a NewView employee who was formerly an engineer said. 
“I was no longer sitting at home wasting away my days.”

As Oklahomans we must join together to ensure all citizens are able to have the quality of life they deserve.  
NewView wants every Oklahoman to have the opportunity to be all they can be.

We hope you will join us in growing NewView’s brand awareness in our state.  I believe if more Oklahomans 
get involved with this mission we will be amazed to look at what we can be together.  



  
  Facebook Advertisment 
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NewView Oklahoma

NewView’s  mission  is  to  
empower  people  who  are  
blind  and  visually  impaired  
to  achieve  their  maximum  
level  of  independence  
through  employment,  
rehabilitation,  and  
community  outreach.

Like

www.newviewoklahoma.org

Morgan Boswell likes NewView Oklahoma



  
  PowerPoint slides for optometrists’ offices:
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  E-blast for parents of young children:
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Appendix

low vision clinic children and youth programs
O W L  C A M P : 

NewView hosts several 
activities throughout the 
year for blind and visually 

impaired children and youth 
throughout Oklahoma, with 

our Oklahomans Without 
Limitations (OWL) Summer 
Camp as the foundation of 

this program.

M O V E M E N T  W I T H O U T 
L I M I T A T I O N S : 

NewView partners with 
Oklahoma Contemporary 
and the Oklahoma City 
Ballet for a 6 week dance 
program for blind and 
visually impaired youth 
every fall. The class is free 
and shoes are provided 
for first time dancers. 
Learn more about the 
class in our Upcoming 
Events.

NewView Oklahoma—formerly the Oklahoma League for the 
Blind—is a private, not-for-profit organization founded in 1949 
with a mission to empower people who are blind and visually 
impaired to achieve their maximum level of independence through 
employment, rehabilitation and community outreach.

NewView Oklahoma offers 
the only comprehensive Low 
Vision Clinic in the state. Our 
clinic features state of the 
art equipment, an in-house 
optometrist, and partnerships 
with occupational therapists 
across the state serving all 
ages. We also offer loans on 
equipment, orientation and 
mobility training and computer 
assisted technology training.

501 N. Douglas Ave., Oklahoma City, 
Oklahoma

405.232.4644
www.newviewoklahoma.org
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Distinguished Business 
Partnership Award 

Presented To

(Insert Business Name Here)

(Year Presented)
 

In Recognition Of Your Outstanding Partnership 
With NewView Oklahoma 

Above And Beyond The Normal Course Of Business 

(Insert NewView Logo Here)



  
  Instructions for business mailing design:
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Appendix O:

n e w v i   w
o k l a h o m a501 N. Douglas Ave., 

Oklahoma City 
405.232.4644 newviewoklahoma.org

Client: Encompass 
Primary Contact: Morgan Boswell; email: morgan.boswell@okstate.edu

Project: 
An advertisement enticing businesses to sell NewView made products as part of their inventory. 

Date of Project: May 14, 2013
Project Deadline: July 5, 2013

Background Summary:
NewView Oklahoma is a nonprofit organization in Oklahoma City, Okla.  The organization’s mission is to 
provide quality employment opportunities, as well as recreational and rehabilitation programs to blind and 
visually impaired Oklahomans.  NewView Oklahoma clients manufacture quality products to be sold to 
distributors in the private and public sector. NewView is an AbilityOne program, so their product sales to 
government programs are specifically protected.

Target Audience:
NewView needs more recognition among the private sector.  We would like this publication to target businesses 
that find NewView’s products relevant to their industry. 

Overview:
Encompass would like to provide businesses in the private sector with a detailed outline of each product 
NewView showcases. The long-term goal of this project would be to increase distribution rates of NewView’s 
products in the private sector by encouraging businesses to examine the quality products NewView can 
manufacture. 

Visuals:
Encompass would like to see images of the products and the NewView employees similar to the images found on 
the NewView website. 

Message:
NewView’s products are top of the line in quality. NewView employees produce excellent goods, and any 
business should be interested in selling them. NewView’s products consist of disposable restroom mats, first 
aid kits, vinyl shower curtains, aircraft wheel chocks, fire hoses and survival rations for military purposes. 
These products are not solely for government and military purposes. They can be sold in any business that sells 
industry related products. 



  
  Manufacturing advertisement:
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Look what I can be!

More than 70 percent of blind and visually 
impaired Americans are unemployed. At 
NewView Oklahoma, we know that visual 
impairment is no barrier to achievement, 
and we recognize the value that every person 
can bring to the work place. At NewView 
Oklahoma, we are changing lives one job at a 
time.

501 N. Douglas Ave., Oklahoma City, OK
1.405.232.4644

www.newviewoklahoma.org



  
  Thank-you note template:
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Dear (Donor name),

Thanks to you, NewView Oklahoma is expanding its reach and services to more people who need them.

Thank you for your gift of (amount donated) to (NewView Oklahoma or specific area). Your commitment and 
passion for helping to improve the lives of Oklahoma’s blind and visually impaired is deeply appreciated by 
us—more importantly, the people who are benefiting from our services appreciate it. Working toward fulfill-
ing our mission is impossible without your help.

Your donation will be used to (write description here. Also include further details of the growth of this area).

Thank you for your support, and (include any future requests or upcoming events and opportunities).

We will keep you updated on NewView’s continued progress and growth. Again, thank you for all you do for 
NewView.

Warmest regards,

Lauren Branch, CEO
(Lauren’s signature)



  
  NewView informaiton  
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501 N. Douglas Ave. Oklahoma City, OK 73106 
Phone: 405.232.4644 Fax: 405.236.5438 Email: swright@newviewoklahoma.org

CEO’s Corner: 
A message from Lauren Branch

July 2013

Calendar of Events: August

	 We	all	have	hopes	and	aspirations	to	reach	our	
potential.	At	NewView	Oklahoma	we	are	dedicated	to	
helping	everyone	achieve.	Members	of	the	blind	and	visually	
impaired	community	in	Oklahoma	have	the	ability	to	be	an	
asset	to	the	workplace,	and	a	resource	to	our	communities.	
With	your	continued	support	we	can	strive	for	new	heights	
in	providing	quality	care	to	the	blind	and	visually	impaired	in	
Oklahoma.	
			 Larry	Troxell	was	a	dedicated	engineer	and	war	
veteran	before	he	became	blind.	Before	coming	to	NewView,	
and	being	given	the	opportunity	to	learn	braille,	he	felt	like	
he	was	unable	to	have	the	independence	he	was	previously	
used	to.		Many	places	Larry	attempted	to	work	called	him	
a	“liability“	for	his	vision	impairment.	Larry	claims	that	
NewView	made	him	“feel	like	a	meaningful	part	of	society	
again.”		NewView	was	willing	to	give	him	a	chance	when	
many	other	places	would	not.	The	other	members	of	
NewView	were	able	to	walk	through	daily	challenges	with	
Larry,			and	assure	him	that	he	is	not	alone.	The	variety	of	
extra	programing	helped	Larry	go	boating	and	jogging	and	
participate	in	activities	many	of	us	take	for	granted.	
	 NewView	provides	more	than	a	job	to	clients.	Our	
quality	programming	helps	instill	individuals	with	sense	of	
self,	and	helps	give	them	many	opportunities	they	are	often	
denied	in	other	fields.	With	your	support	we	can	continue	to	
provide	quality	care	to	each	of	NewView’s	clients.		Together	
we	can	make	Oklahoma	a	better	place	for	all	our	citizens.			 	
	 This	July,	I	encourage	you	to	consider	supporting	
NewView.	We	will	all	be	amazed	to	see	what	we	can	be	when	
we	come	together	to	support	the	blind	and	visually	impaired.

Sincerely,	

CEO,	NewView	Oklahoma	
Lauren Branch

Members	of	a	support	group	for	blind	
and	visually	impaired	veterans	tour	the	
Oklahoma	City	National	Memorial	&	
Museum.
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